
 

Mkuki Na Nyota Publishers Limited 
Job Description – Digital Marketing & Communications Officer 

 
 

Full-Time, Based in Dar es Salaam 

About Us 
Mkuki na Nyota Publishers is an independent publishing house committed to producing high-
quality books that reflect East African realities, celebrate African heritage, and inspire meaningful 
engagement. We are expanding our reach and impact through digital platforms, strategic 
partnerships, and innovative communication strategies. 

Role Overview 
We are seeking a self-driven, strategic, and creative Digital Marketing & Communications Officer 
to lead and execute our marketing, communications, and public engagement activities. You will be 
responsible for managing our brand presence, amplifying our voice, and growing our audiences 
online and offline. 
 
This role requires a strong writer and content creator who can think strategically, execute 
consistently, and adapt in a fast-paced publishing environment. You'll work closely with the 
editorial, sales, and management teams and engage with readers, media, influencers, partners, 
and the broader cultural sector. 
 
Note: Shortlisted candidates must complete a simple on-site problem-solving test as part of the 
recruitment process. 

Key Responsibilities 

1. Content & Communication Strategy 
• Develop and execute a comprehensive communications and marketing strategy, including 

audience segmentation, media engagement, digital growth goals, and community outreach 
plans. 

• Own and maintain a forward-looking content calendar across platforms (social media, 
website, newsletter, campaigns), aligned with seasonal themes, product launches, events, and 
company goals. 

• Draft, review, and edit high-quality content across mediums: social media, email newsletters, 
websites, print brochures, press releases, media kits, etc. 

• Tailor messaging for different audiences and platforms while maintaining a consistent and 
compelling brand voice. 



 

2. Website, Newsletter & Analytics 
• Lead our newsletter strategy and production, ensuring high-quality design, engaging content, 

and performance tracking (open rate, CTR, conversions). 
• Manage and update website content regularly, optimizing structure and usability for 

discoverability, SEO, and conversions. 
• Coordinate with external developers or designers where needed to improve site functionality 

and user experience. 
• Use analytics tools (Google Analytics, Meta Insights, email platforms) to evaluate impact and 

guide strategy. 

3. Events, PR & Partnerships 
• Coordinate marketing and communications for events, planning invitations, promotions, 

branding, and post-event coverage. 
• Develop and implement media engagement strategies, including media selection, pitching, and 

follow-ups to build press coverage and relationships. 
• Liaise with internal teams and partners to amplify campaigns and co-promote relevant 

initiatives. 
• Represent the organization at relevant industry events and public engagements when needed. 
• Develop and nurture strategic relationships to foster collaboration and cross-pollination with 

other relevant brands 

4. Social Media & Campaigns 
• Design, execute, and report on targeted digital marketing campaigns across Meta platforms, X, 

YouTube, Web, LinkedIn, WhatsApp, and other relevant channels. 
• Create content (graphics, short videos, text posts) or coordinate their production with 

designers and other creatives. 
• Ensure consistency, quality, and relevance in all digital outputs, with timely execution 

according to content calendar and campaign goals. 
• Stay up to date on trends, algorithm changes, and audience insights. 

Candidate Profile 

Essential Skills & Attributes 
• A team player with a bootstrap mindset: proactive, adaptable, with a bias for action and 

creative problem-solving. 
• Self-starting, organized, and able to manage your own workload with minimal supervision. 



 

• Excellent writing and storytelling skills–clear, engaging, persuasive, and adaptable to different 
formats and audiences. 

• Up-to-date knowledge of social media and digital marketing trends, especially in the African 
context. 

• Good interpersonal skills: warm, collaborative, and able to build rapport quickly with 
colleagues, media, and partners. 

• Proficiency in tools such as Canva, Meta Business Suite, email marketing platforms (e.g., 
Mailchimp), and basic CMS and eCommerce (e.g., WordPress and WooCommerce). 

Desirable 
• Experience working in the publishing, cultural, media, or creative sector. 
• Experience in event planning and marketing, influencer engagement, or community-building. 
• Kiswahili & English writing/translation skills or a willingness to learn. 

How to Apply 
Submit a copy of your CV and a corresponding cover letter to: hr@mkukinanyota.com. Please note 
that only shortlisted candidates will be contacted for interviews and the on-site test. 
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